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12 UPHOLSTERY: Sectionals

Sold on sectionals

Flexibility in the home and on retail floors makes
sectionals a growing part of upholstery sales
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il seotional cflesms, bal
that does mot represent the full
minpe ol styles that aneavailahle,

Ten Haitington House ses-

tionals offer wsliiple atm, biso
amil depth options Jor which
customers can marry ihisr stybs
preforenees,  mchusling  tadi-
tomal modem, rastc, ceus or
transitioial design. Each offers
a kugr collection of sectional
components as well as. mulsple
sofa sizes amd chairs fotomans
as wrdl

“Within theese 10 hase framies
youi are alde 1o create mone than
75 distinctly diffierent secionals,”
sail Michael Kby, vice presi-
dent of merchandising “This is
a great achantage to the rotailer
beiuge they oo sell imuldple
styles from a single selting in
thelr showroatn”

Term addional  Humsingion
House siyle-speclc  section
als abss offer o brge selection of
sestional oomponents. 2= well as
miadtipbe sofa swes aml chairs)
T FTiETS

I that being sald, wo e
rently afler approcdosiely 35
dillenent sedtions possabilities
within owr (ollection”  Keisy
wril, “The sectional category
continues 1o grow each markel
at Huntimgton House and ropre
se=nks o wital st of par hosiness,
thir cullection hes more than
dotded in the past five yas”
aclding the growth i drvven by
iomsamer demanil

Wi haree nintloed Im the past
Tihpears a contimaed trend that is
oy Bncyreed oy thee Evmaly moom
in the home and not so mwch the
livirg rowm,” Kby sdd. “Poaphs
have beomne less formal amd
they just want to relax and be
comioriable n their spaces with
the people they love”

Soctinnals contimie W grow
im peplalanity’ al ham Moore Fue-
miture s well

“ur sectionals are part of
two  customizable  upholstery
programs called Sirmply Me and
Left Living whibcls al%er 4 tobi] of
elght arm stybes” sl Vice Presi-
dient of Sakes and Merchandising
Somdli Teapue. "Staply Me which

has besn a top performer for
the goumpany for more than four
vears, incudes fowr  sectiona]
siyles with o variety of arm, back,
eutshio n il bep choscr=. Mudtple
wctional  confpurations  make
this grosp versatile for o variety
ol ~|mn.'

Lot Liwiing, wisich delmited al
Ohctobir merket, oogancled Sam
Muoore's sectional aflenngs with
foii transitional amm syles as
well 35 new options for meder
ately-sialed more moden sec
tional configurations

Teagar =sid sedionals heip
dealers sell hundreds of prod
ucts from a small retadl foobprint

“Paired with oar paint-of-sale
display and easy-to-undersamd
twar pad W assist on the sales
flar, retail pesciates haw plen
ty ol sabes toods 40 preserl the
program o te end corsumer”
she said, “The ability to buidd
fuminene to sy your cusomer’s
needs . plos a wide varisty of
perfonmance labric ogtions ofler
a Strung program i resadl”

[amboed Safa curmemly has
i sectional offerings

“If's always been considened
an gsssentiol sagma for e sl
Presilent Tawny Lam “n Let,
we've inmeasel our offerings
i thes speirife cotepory b 200G
VISP (AR AT,

Wi acinally
tential i ugdeols
within our sectiomals,” La con-
tirmiedd. 1% vellecsed in our most
popridar modols wherr yon e

il preatest -
1% mbosalbai

eigag g fentiem sets puch a od
juestablle seqt deptis, reversiii iy,
amd Bl modularsy which beiter
wiit the neods of today's varied
arul often challenging spacss”

Stickdey's  Flae UipchinlsLery
Callection offers 15 sectional op
NG

“heer the past coupde of years,
we huve added the Baklwin and
Woodland to oller mobon asd

mochalar o our assoriment’
noted Matt Tarpeit. director of
mariarting

Mg with sectionals” ahilicy
o offer & hgge ronge of options,
e added Uiy prlaaly 10 A Cos0oon-
ing trend that's been reinforced
b COVIDA19

‘e families continue w shel:
tet b, we eagpert increased pop-
ularity if Secthom] sehes, espe-
cially thoss with metion both in

vomiinacad oo page 14
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A bright future for sectionals

Ny Powal| Bleaghlar
i [okige

HIGH MIINT — Uphedstery -
sourres &7y the growth s sec-
tonal configuratons will ondy
frow In coming years Fumi-
ture Todkey asked] severad 1o
aive thetr tke on haw section-
als miet that desvand it

T yeekr o R |0 e of

development. from o produc
and style standpoinl

Malt Targett, direcior of
marketing ot Stckdey  Furni-
ture, bolever the  calegory
plavs right imlo lifestyle chang
es coming oul of the COVID- 19
pandemic.

“When the dumst setthes and
we elurn ko the tew inrmal,
with mom people working
from home, we expect that
sectional sales, as well as other
home fumishings, will grow
e saied. Tome will apce mome
become a place of solace, reore-

abin, serenity and joyiul gath-

i

Sanch Teagriie, vice pieii-
et of ales and merchandes-
imgp 04 Sam Moore Furnitune,
wiil conmimer demand for
b Fralures and furtsonad
Iy, along with a more sdectic
approach o decorating, wll
ke shape and function im-
it drafgm cletronts in Sec-
thomuils,

“Comsumers. are  looking
lor: some kind of ntegrated
farpection that makes ther ves
caser, whether that ic am od
justable hesdrest, power foot-
rest o unigue storage option,”
e w3l “In addition, unigque
sihoucttes  and
shapes allow consumers o
express Lelr personalities iy
thesr bomees, which i & tread
that we have been macking as
well”

The successful implemen-
Lt of modulsrity will be key,
sl Dhamiond Sofs Preskd et
Ty Lam.

“Today's use demands a

depariure from  tradition ax
e foeh to imone officdently
masxipge their spaces” she
sl “Viually, we see 3 grow-

minimalist acsthetic, which fits
i very well with our design
philesopln

Worwalk  Fumilure  CEO
Carolene Hipple woes section-
als phaying into a trend fowanl
shevler silhmicties across style
Calene.

"o henee the dean, mod-
erm wating thal’s up on legs
as In our Kim Salmeds line™
she said, adding that new tra
ditioaal “abo s moved o
chemner shevker lookes without
sicrificing comiort; people by
sectionals for comdfon.”

M Vanguard  Famitue,
President Andy By antio-
pates sevtionals o imoorpo-
e more curves and shape,
srmaler scibe picoes and maone
oustomncable aptio m.

Sectionals will continue
ovolve and grow at Hustingson
House,

"We befanve subtle syle
s will pley & mole in how
we desiygn and develop what
we offer in our collection, and
we ko no doubt 5t ol that
this cntopory will contimse o
be @ strong fomce and deive &
subsstantisd srount ol our besi-
ness” sakd Michael Kirbwy vice
president of merchandising, @
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